Press release
Slight uptick for European leisure‐vehicle sales
Germany and France the drivers of sales growth; motor caravan sales up, but
caravan sales down
Stuttgart, 16 January 2012
According to the initial figures released for last year by the European Caravan Federation
(ECF), new leisure‐vehicle sales are expected to have registered a slight increase in 2011,
largely thanks to the recovery in the French market and the excellent results in Germany.
However, sales trends differed for the two types of vehicles that come into play. Whereas
overall European new‐caravan sales were down 1.4 percent, sales of new motor caravans
rose 8.9 percent.

According to the ECF’s initital calculations, around 155,500 leisure vehicles rolled out of
dealer showrooms in 2011. This represents a 3.3 percent increase in total European new
leisure‐vehicle sales, nearly 81,000 of which were accounted for by caravans; this equates to
a sligtht decrease by 1.4 percent. Nearly 74,500 new motor caravans were sold, which
represents an 8.9 percent increase over 2010.
There were also significant differences in sales figures at the regional level. France, with
around 29,500 leisure vehicles sold, and in particular Germany, where leisure vehicle sales
topped 39,000, led the way with robust growth for both types of leisure vehicles. Robust
sales growth was also registered in Sweden (more than 8,000 leisure vehicles sold), Norway
(around 5,800 leisure vehicles sold), and Switzerland (more than 4,300 leisure vehicles sold),
as well as in the smaller regional markets, namely Belgium, Austria and Slovenia. Sales
declined in all other European markets.
“You see how key the German market is to this evolution if you look at the figures with the
German sales excluded from them,” said Hans‐Karl Sternberg, General Secretary of the
European Caravan Federation (ECF). “New caravan sales outside of Germany declined by
around 4.3 percent last year, while new motor caravan sales outside of Germany rose by 4.9
percent. Hence, excluding Germany, overall European leisure vehicle sales increased only

marginally by 0.3 percent in 2011.” Sternberg also noted that the substantial rise in German
leisure vehicle export sales is a tribute to the quality of German‐made caravans and motor
caravans.
Definitive 2011 sales figures for caravans and motor caravans in Europe are expected to be
available this coming March.

For further information about caravaning, please visit our web sites:
www.civd.de or www.caravaning‐info.de.
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Caravaning Industrie Verband e. V.
Caravaning Industrie Verband (CIVD) is the industry association for the industrial arm of the
German leisure vehicle sector. Our members include German and European leisure vehicle
manufacturers, numerous leisure‐vehicle supply vendors and service providers, as well as
government institutions. Founded in 1962, CIVD represents the interests of the German
leisure vehicle industry for all matters of concern to its members, through lobbying and
other communication measures directed at German and European political institutions and
government authorities. The CIVD is also the ideal sponsor for Caravan Salon, the world’s
largest vehicle industry trade show; and thus the organization is a key player in terms of the
European caravaning industry’s progress and development.

